charity: water

@PAULLYOUNG
@CHARITYWATER




1. solve the water crisis.




800 MILLION

PEOPLE DON'T HAVE ACCESS T0
CLEAN, SAFE DRINKING WATER.
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WATER CHANGES EVERYTHING.
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2. relnvent charity.
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SEPTEMBE PAIGN 2012
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The people of Rwanda are rewriting their story.
And it starts with clean water for everyone.




INFLUENGE

RAISE
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S1.7 MILLION GOAL

0 3 fundraisers @ $100,000 average




WATER REVENUE

Where We're At XX XXX
Goal for the End of Q2 XX XXX

SO0 XXX {-X96)
Where We Should Be Today B XX XXX

SXX, XK (-X96)

Where We Were Last Year BX XX XXX

+3X00 XXX (+X9%)

M Actual Plan M PY Actual
REVENUE STREAMS MYCW CWO OFFLINE
- e - .
Where We're At $X IO XXX PXKXXX, XXX B XK XKX
Goal for the End of Q2 XX XXX XX XXX B X000 XXX
SO0 XXX (<X%%) «S0O00 X000 (<X%%) SO0 X000 (< X%%)
Where We Should Be Today P XX XXX XX XXX P X0 XXX
« SO0 XXK (-X%%) <8000 X0 (< X%6), + X000 XXX (+X9%6)
Where We Were Last Year PAXXX XXX PXXXK XXX PXXXK XXX
0000 {-X9%) + 800000 (+X9%) + 8000 XXX (+X9%)
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Water Revenue  mycharity: water Birthday Campaigns GG ]I 11 o1y

SEPTEMBER CAMPAIGN

11

Campaigns Activated Yesterday

(797 Total)
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1,217 670

!
\\\
‘ Start Campaign Button Clicks Campaigns Created

2% Conversion Rate 55% Conversion Rate

78,845

Septemoer Page Vists

1,095 900

Donate Button Clicks Donations
1% Conversion Rate 82% Conversion Rate
546,351
Donation Referral Sources Campaign Creation Referral Sources
; ‘ google
. t.co

charitywater.crg

(direct)

charitywater.org
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TAREAWAYS

€ THE GREATEST ANALYTICS ENGINE OF ALL IS THE HUMAN BRAIN.




THANK YOU.

@PAULLYOUNG
@CHARITYWATER




